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  Consume media on multiple devices	


  Multiple-source news consumers	


  On-demand news consumers	


  Demographically diverse	


  Growing segment of���

YOUR audience	
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  What does the latest research say about technology use 
and digital communications in the U.S.?	


◦  How does that impact our communications strategies and 

tactics?	


  What’s the real (research-based) scoop on social 

media?	


◦  What can we learn when we drill down into the statistics?	


◦  What are the latest research-based best practices?	



  How does all this leave us better positions to reach the 
growing base of digital omnivores?	
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  Internet – 25 years old on March 12	


  How has it changed us?	





NSPRA 
61st Annual Seminar 
2014  Baltimore, Md. 

5 

PEW RESEARCH CENTER 

 

www.pewresearch.org 

76 
90 

15 
6 8 3 

0

20

40

60

80

100

For society For me

Good thing Bad thing Some of both

% 

 

In a new national survey to mark the 25th anniversary of the Web, Pew Research finds further 
confirmation of the incredible spread and impact of the internet: 

Adoption: 87% of American adults now 
use the internet, with near-saturation usage 
among those living in households earning 
$75,000 or more (99%), young adults ages 
18-29 (97%), and those with college degrees 
(97%). Fully 68% of adults connect to the 
internet with mobile devices like 
smartphones or tablet computers. 

The adoption of related technologies has 
also been extraordinary: Over the course of 
Pew Research Center polling, adult 
ownership of cell phones has risen from 
53% in our first survey in 2000 to 90% 
now. Ownership of smartphones has grown 
from 35% when we first asked in 2011 to 
58% now. 

Impact: Asked for their overall judgment about the impact of the internet, toting up all the pluses 
and minuses of connected life,  the  public’s  verdict  is  overwhelmingly  positive:  

 90% of internet users say the internet has been a good thing for them personally and only 
6% say it has been a bad thing, while 3% volunteer that it has been some of both. 

 76% of internet users say the internet has been a good thing for society, while 15% say it 
has been a bad thing and 8% say it has been equally good and bad.  

Digital technology is viewed as increasingly essential 

We asked the adults who use basic technologies whether it would be hard to give them up and 
users of the internet and mobile phones made clear those technologies feel increasingly essential, 
while more traditional technologies like landline phones and television are becoming easier to part 
with: 

Has the internet been a good thing or a bad 
thing? 
% of internet users  

 

Source, Pew Research Center Internet Project Survey, January 9-12, 2014. 
N=857 internet users. 
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 53% of internet users 
say the internet would 
be, at minimum,  “very 
hard” to give up, 
compared with 38% 
in 2006. That 
amounts to 46% of all 
adults who now say 
the internet would be 
very hard to give up. 

 49% of cell phone 
owners say the same 
thing about their cell, 
up from to 43% in 
2006. That amounts 
to 44% of all adults 
who now say cell 
phones would be very hard to give up. 

 Overall, 35% of all adults say their television would be very hard to give up, a share that has 
dipped from 44% who said that in 2006.  

 28% of landline telephone owners say their phone would be very hard to give up, a major 
drop from 2006 when 48% of landline owners said it would be very hard to give up their 
wired phone. That amounts to 17% of all adults who now say their landline phones would 
be very hard to give up. 

In addition to this enthusiasm, a notable share of Americans say the internet is essential to them. 
Among those internet users who said it would be very hard to give up net access, most (61% of this 
group) said being online was essential for job-related or other reasons. Translated to the whole 
population, about four in ten adults (39%) feel they absolutely need to have internet access. 
Among those most deeply tied to the internet, about half as many (some 30%) said it would be 
hard to give up access because they simply enjoy being online. 

 

Technologies that would be very hard to give up 
% of all adults who say these technologies would be very hard or impossible 
to give up  

 

Source, Pew Research Center Internet Project Survey, January 9-12, 2014. N=1006 adults.  

PEW RESEARCH CENTER 
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Internet adoption over time 

Adding all of these access points together, 87% of U.S. adults say they use the internet, at least 
occasionally—the highest percentage captured in a Pew Research Center poll since we began 
measuring it in 1995, when just 14% of U.S. adults had access. 

Internet use, 1995-2014 
% of American adults who use the internet, over time 

 

Source: Pew Research Center surveys, 1995-2014. 

PEW RESEARCH CENTER 

 

The latest findings illustrate remarkable growth in internet adoption across all demographic 
groups. Yet, there still are notable differences in adoption: Those ages 65 and older are 
considerably less likely to use the internet than younger Americans; those with college degrees are 
more likely than those with high school diplomas or no high school diploma to be online; and 
those in higher-income households are more likely to be online than less well-off Americans. More 
Pew Research material on digital differences can be found here. 
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  Ethnicity	


◦  White – 85%	


◦  Hispanic – 83%	


◦  African American – 81%	



  Age Group	


◦  18-29 – 97%	


◦  30-49 – 93%	


◦  50-64 – 88%	


◦  65+  – 57%	



  Community Type	


◦  Urban 88% • Suburban 87% • Rural 83%	
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Computer use, 1990-2014 
% of American adults who use computers, over time 

 

Source: Pew Research Center Surveys, 1990-2014 

PEW RESEARCH CENTER 

 

Education has always been a significant  factor  when  it  comes  to  predicting  someone’s  likelihood  to  
use a computer. In both the 1990 and the current sample, there is about a 30 percentage point gap 
in computer use between adults with a college degree and adults with a high school diploma. Age 
is also a durable predictor for computer use: 56% of adults ages 65 and older now say they use a 
computer, compared with 89% of 18-29 year olds, for example.  
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  Ethnicity	


◦  White – 83%	


◦  African American – 77%	


◦  Hispanic – 71%	



  Age Group	


◦  18-29 – 89%	


◦  30-49 – 86%	


◦  50-64 – 84%	


◦  65+  – 56%	



  Community Type	


◦  Urban 81% • Suburban 81% • Rural 79%	
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Cell phones and mobile connectivity 

Nowadays, desktop or laptop computer access is no longer a prerequisite for internet access. 
Ninety percent of U.S. adults have a cell phone and two-thirds of those say they use their phones to 
go online. One third of cell phone owners say that their primary internet access point is their 
phone, not some other device such as a desktop or laptop computer. 

Cell phone ownership, 2000-2014 
% of American adults who own a cell phone, over time 

 

Source: Pew Research Center Internet Project surveys, 2000-2014. 

PEW RESEARCH CENTER 

 

The  Pew  Research  Center’s  earliest  measure  of  cell  phone  ownership  was  in 2000, when 53% of 
U.S. adults said they had a cell phone. 

Education is less of a factor in predicting cell phone ownership than in predicting computer use: 
93% of adults with a college degree have a cell phone, compared with 87% of adults with a high 
school education or less. Age, however, is a factor: 98% of 18-29 year-olds say they have a cell 
phone, compared with 74% of adults ages 65 and older. 
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  Ethnicity	


◦  Hispanic – 92%	


◦  White – 90%	


◦  African American – 90%	



  Age Group	


◦  18-29 – 98%	


◦  30-49 – 97%	


◦  50-64 – 88%	


◦  65+  – 74%	



  Community Type	


◦  Urban 88% • Suburban 92% • Rural 89%	
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  40% of all American homes have only wireless phones	


  Half to two-thirds of 18-34-year-olds	


  More than half in the state of Idaho	



DECEMBER 23,  2013

For most wireless-only households, look
south and west
BY DREW DESILVER (HTTP://WWW.PEWRESEARCH.ORG/AUTHOR/DDESILVER/)

The state where people most rely on their cellphones isn’t, as you might think, a busy metropolis (like New
York) or a city crowded with texting college students (like Boston). It’s scenic, sparsely populated Idaho,
where as of last year more than half (52.3%) of adults lived in households that had cut the landline-phone
cord completely.

That’s according to a recent report from the CDC’s National Center for Health Statistics (http://www.cdc.gov

/nchs/data/nhsr/nhsr070.pdf) , which has tracked the rise of wireless-only households since 2003. Close behind
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Mobile access to the internet took a huge leap forward when smartphones were introduced in mid-
2007 with the introduction of the iPhone. Now, 58% of U.S. adults say they have a smartphone. 
Higher education is associated with smartphone use, as is being younger than age 50. 

Smartphone ownership, over time 
% of American adults who own a smartphone, over time 

 

Source: Pew Research Center Internet Project surveys, 2011-2014. 
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  Ethnicity	


◦  Hispanic – 61%	


◦  African American – 59%	


◦  White – 53%	



  Age Group	


◦  18-29 – 83%	


◦  30-49 – 74%	


◦  50-64 – 49%	


◦  65+  – 19%	



  Community Type	


◦  Urban 64% • Suburban 60% • Rural 43%	
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  50% of adults 18 and older own a tablet or e-reader	


  68% of adults connect to the Internet with ���

mobile devices or smart phones	
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  Ethnicity	


◦  Hispanic – 79%	


◦  African American – 73%	


◦  White – 72%	



  Age Group	


◦  18-29 – 90%	


◦  30-49 – 78%	


◦  50-64 – 65%	


◦  65+ – 46%	



  Community Type	


◦  Urban 76% • Suburban 72% • Rural 70%	
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  First experience happening 
early	


◦  59% have used at least one���

social network by age 10	


◦  21% of children had posted 

negative comments, starting from 
an average age of 11	


◦  26% had ‘hijacked’ another 

person’s account and posted 
without permission.	
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  Social media provides the power of a 24/7 connection	


  Of customers who complain:	


◦  42% expect a response within an hour	


◦  57% feel response time should be the same regardless of day	


◦  38% report lack of timely response = negative sentiments	



  Average response times of top 100 U.S. retailers:	


◦  Facebook: 24 hours	


◦  Twitter: 11 hours, 15 minutes	
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  Update your plan	


◦  Does it include SM as a component?	



  Review tools strategically	


◦  Build followers before you need them	


◦  Expect technology to fail	


◦  Have a Plan B (and Plan C)	



  Understand how YOUR community communicates	


◦  Check the research and do your own	


◦  Analytics tools can be very insightful	
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  Facebook	


◦  64% of U.S. adults use the site	


◦  Half get their news there	



  YouTube	


◦  51% of U.S. adults use the site	


◦  One in five get their news there	



  LinkedIn	


◦  19% of U.S. adults use the site	


◦  One in six get their news there	



  Twitter	


◦  16% of U.S. adults use the site	


◦  Half get their news there	
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For those who get news on multiple social networking sites, Facebook is likely to be one of the 
ones they use. More than half of adults who get news on Twitter, Google Plus, LinkedIn and 
YouTube also get news on Facebook. Aside from that, the shared audience between these sites is 
relatively small. 
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  Ethnicity	


◦  African American – 29%	


◦  Hispanic – 16%	


◦  White – 16%	



  Age Group	


◦  18-29 – 31%	


◦  30-49 – 19%	


◦  50-64 – 9%	


◦  65+ – 5%	



  Community Type	


◦  Urban 18% • Suburban 19% • Rural 11%	
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  Young	


◦  Almost half are 18-29-year-olds	



  Mobile	


◦  85% get news from a mobile device	



  Educated	


◦  Two in five have a bachelor’s degree	



  Real-Time News Source	


◦  Boston Marathon bombings	
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  Why?	


◦  Maturing 

user base	



  Projected 
to slow to 
6.4% by 
2018	
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  Less is more	


◦  Tweets between 100-115 characters 

are 34% more likely to be re-tweeted.	


  Use #hashtags	


◦  55% more likely to be re-tweeted	



  Use “quotes”	


◦  30% more likely to be re-tweeted	
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  Ethnicity	


◦  African American – 76%	


◦  Hispanic – 73%	


◦  White – 71%	



  Age Group	


◦  18-29 – 84%	


◦  30-49 – 79%	


◦  50-64 – 60%	


◦  65+ – 45%	



  Community Type	


◦  Urban 75% • Suburban 69% • Rural 71%	
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  Teens are leaving	


  Empty nesters are joining	


  Since January 2011	


◦  Adults 55+ increased 80.4%	


◦  Teens 13-17 declined by 25.3%	
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The Mobile Facebook News Consumer 
One major area of worldwide growth in the last year has been in the mobile market – both in 
terms of technology development and consumer behavior. Facebook itself now derives roughly 
30% of its ad revenue from mobile.  

More broadly, mobile ownership in the U.S. has grown rapidly. According to a 2013 Pew Research 
Center study, a vast majority of American adults, 91%, own a cellphone, over half (56%) have a 
smartphone and a third (34%) own a tablet computer. But, desktops and laptops still have broader 
reach and remain the primary mode of digital news consumption.  

This is also the case for Facebook usage among U.S. adults, the survey reveals – though mobile 
news consumers tend to check in more frequently throughout the day. 

Overall, 88% of Facebook users say they ever 
access the platform on a desktop or laptop 
computer, while 53% access it on a smartphone 
and 28% access it on a tablet (61% access it on 
at least one mobile device). And when asked 
what platform they access it most on, the 
desktop/laptop again ranks first at 59% of all 
users, compared with 30% who mostly access 
Facebook through a smartphone and 8% who 
mostly access the site via tablet.  

Among Facebook news consumers, the split is 
narrower, though desktop/laptop is still the 
primary device: 53% desktop/laptop versus 
46% mobile. 

 

 

 

How People Access Facebook  
Percent of Facebook Users 

 

Based on Facebook Users N=3,268   

Facebook News Survey Aug. 21-Sept. 2, 2013. 

PEW RESEARCH CENTER 
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  Why do people use FB?	


◦  68% to keep up with family/friends	


◦  62% to see friends’ photos/video	


◦  38% to engage with family/friends	


◦  28% to share personal photos/videos	


◦  16% to get news	
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  FB users get news when browsing for other reasons	


◦  Two-thirds of FB newers see news about their community	


◦  Also as likely to still get news from local TV	



  More than one-third engage with news content based 
on a friend’s���
recommendation	



  Only one in five engage���
with content based on���
source	
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  What is reach?	


◦  Number of unique people who saw your content 	

	



  Post reach vs. page reach	


◦  Which is more important?	



  Organic, viral and paid reach	


◦  Organic – saw it in your news feed	


◦  Viral – saw it b/c a friend liked, commented on or shared your 

post	


◦  Paid – saw it b/c you paid FB to ensure I did	
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  New algorithm caused drop in organic 
reach	


◦  FB’s effort to encourage paid reach	


◦  Underscores importance of viral reach	



  FB users will see about 1,500 posts in 
newsfeed	


◦  Down from 57% of all possible stories	



  Average FB post hits 75% of its reach 
within 2.5 hours	



  Timing really IS everything	
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  Facebook – between 10 a.m. and 4 p.m. Monday 
through Thursday.	



  Twitter – between 1 p.m. and 3 p.m. Monday 
through Thursday.	



  LinkedIn – focus on posting before and after 
business hours, 7-9 a.m. and 5-6 p.m. Tuesday 
through Thursday.	



  Google+ – 9-11 a.m. on workdays.	


  Pinterest – This is the one social network you 

should focus on posting during weekday evenings 
and on the weekends, specifically 2-4 p.m. and 8 
p.m. to 1 a.m. on weekdays. The best time to pin 
items on Pinterest is on Saturday morning.	
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  Multi-platform, multi-device communication is here to 
stay.	



  Technology use might be greater within certain 
demographics than we thought.	



  For all the effort invested in social media, Facebook is 
still the dominate platform by far.	



  Research-based best practices can increase reach to 
social media news consumers.	
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